Beyond The Credentials
Chapter 1

| talked about my wife and | and how we communicate—
though not a perfect relationship. Share the ways in which
you relate with your spouse. If you’re not married, list a few
things crucial to you as far as family life is concerned.

Finally, discuss how you balance family life and children (if
any—biological or not) as well as friends and loved ones,
considering the personal examples elaborated in the chapter.




Beyond The Credentials
Chapter 2

What do you consider a good value in your life? List five (5)
areasthatyouconsider values which you willnot compromise.




Beyond The Credentials
Chapter 3

What type(s) of value(s) do you consider essential to add to
your credentials (if any) to help promote your next steps as
far as personal development, career, or work life balance is
concerned?




Beyond The Credentials
Chapter 4

Let me leave you with this question: what role model are
you? In what field?

Also, list and discuss areas in your personal life where you
consider yourself to have high morals and areas where you
seem to fall short. What steps do you plan to take to turn the
challenging aspects into opportunities?




Beyond The Credentials
Chapter 5

Which areas do you see as an opportunity to develop as far
as social ethics are concerned? Remember to look into your
personal life (beyond the examples in the chapter) and make
that assessment and be honest about it.




Beyond The Credentials
Chapter 6

| shared a few nuggets on the three parts to a human being:
body, mind and soul/spirit and others. Visit your innermost
person to share your thoughts, experiences and what you
intend to do to add value to your life in terms of achieving
good health.

Also, why does it matter (after reading this chapter) to
integrate healthy living (physical, emotional and social) as
part of your life’s happiness leading to a total healthy life?




Beyond The Credentials
Chapter 7

Do you think being appreciative and being thankful is part of
a healthy life living? Explain.




Beyond The Credentials
Chapter 8

Share a list of five to ten good friends and loved ones you
have in your circle who would stand with you through thick
and thin. Why do you think they will stick with you, regardless
of your life’s outcome?

What relations do you need to cut off and which ones do
you need to amend or improve?




Beyond The Credentials
Chapter 9

List five areas where you fall short of wholly embracing
diversity, and list five other areas you intend to improve
your mindset and perspective to become a better individual.




Beyond The Credentials
Chapter 10

Share your experience in areas you have fallen short of
accepting people in your domain.

Also, share times when you have experienced rejection.
What was the reason?




Beyond The Credentials
Chapter 11

Mention some cases in which you have given a wrong
judgement and what it led to.

In what ways do you often acquire new knowledge?




Beyond The Credentials
Chapter 12

Whether you succeed or fail depends on what you tell or
feed your mind—it’s all about the mindset. Share the extent
to which you agree or disagree with the statement and what
you’ll be doing differently in a positive way to add value to
yourself.




Beyond The Credentials
Chapter 13

Does it matter if you have only credentials or education to
climb the ladder? Or do you need both to realize the entire
circumference of life’s path? What is missing in your career
path?




Beyond The Credentials
Chapter 14

The phrase human relationship is even more important than
knowledge—to what extent do you see it so?

Do you agree or disagree that human relations are crucial in
anything you do? Explain your answetr.

Even though | understand that people can be weird, we still
have to live alongside with them with tact! Share what ticks
you off and prevents you from having a good relationship
with someone?




Beyond The Credentials
Chapter 15

Share your communication style with people at the
workplace, social places, and with colleagues and family.
What do you consider necessary in communication,
considering the ideas shared in the chapter?




Beyond The Credentials
Chapter 16

Integrity may be a fancy word but it is not easily practiced.
In what ways can you improve your integrity?




What practical ways can you infuse integrity as a way of life
than seeing it as a chore?




Beyond The Credentials
Chapter 17

With the knowledge of reputation as capital, share where
you have lots of ‘investments’ (reputational capital) or where
you will increase investment as far as reputation is
concerned?




Beyond The Credentials
Chapter 19

Share your goals using the SSM.A.R.T module as a practice.

When we say, ‘time management,” what does it mean to you?




Beyond The Credentials
Chapter 20

What steps will you take to stay ahead of the financial curve
for your future? Share about five areas and give a specific
timeline.




Beyond The Credentials
Chapter 21

Identify the things you have in your hands in terms of
opportunities. How can you leverage them so as not to make
the mistakes others have made that cost them their joy in
life?

What opportunities will you pursue to offset any of the ones
you might have missed in the past?




Beyond The Credentials
Chapter 22

Now that you know the difference between a job, a
profession, and a passion, please share your passions and
what you’ll be doing to achieve them. Also, identify your true

profession.




Beyond The Credentials
Chapter 24

Can you identify your leadership style? What are new things
you’ve learned from this chapter that you intend to adopt?




Share your organization or other leadership perspective you
see here, good or bad.




Beyond The Credentials
Chapter 25

What is your grand strategy? What do other people see in
you as madness? Is it instead your secret wisdom?

In addition, share your country of origin’s grand strategy if
you know it (or what you think it is). If in doubt, interview
about three people in political leadership positions and
compare notes.

Finally, share your organization grand strategy perspective
here.




Beyond The Credentials
Chapter 26

What legacy are you leaving behind, be it in your family,
workplace, or wherever you find yourself?

What kind of legacy will you leave behind when you leave a
place? In fact, how will you be remembered, considering
there exist both good and bad legacy?




Beyond The Credentials
Chapter 27

With your understanding of this chapter, what improvements
do you intend to make as far as taking advantage of synergy,
collaboration, and being relatable? List a few things.

What won’t you do?




Beyond The Credentials
Chapter 28

What areas do you think you need to improve in your
customer service offerings?

Review the above list after six months to see the effects and
amend accordingly. What differences have you identified?
Life is always about change and learning to be better. The
only constant in life is CHANGE, remember?




Beyond The Credentials
Chapter 29

With the introduction of Al into everyday living, what
possible adjustment(s) will you make to stay ahead of the
curve?




Beyond The Credentials
Chapter 30

With your understanding of the power of commonality, how
will you use your network to leverage opportunities that
surround you going forward?




Beyond The Credentials
Chapter 31

How do you agree or disagree with the statement that one
cannot succeed without a good character? Does it matter to
have a good character anyways? Explain your answer with
clear examples.

What does character mean to you?




Beyond The Credentials
Chapter 33

Determine the five to seven things that you used to do that
made you happy and fulfilled, however, you don’t do
anymore; probably due to other commitments?




List another five to seven things that you need to do as a
way of finding fulfillment regardless of your current situation;
be it children, position or other commitments that makes it
difficult to make it a reality.

Finally, do you consider fulfillment the way it is portrayed in
this chapter as important to you? What does fulfillment
mean to you, knowing that we all describe satisfaction

differently.




Beyond The Credentials
Chapter 35

After reading all chapters of this book, what stood out to
you? Write your take-aways and share them with the author
atinfo@evansmensah.com and title your message “Feedback
on Reading Beyond the Credentials.”
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